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“YOUR SCIENCE MATTERS”,  MERCK RESEARCH LABS
Merck’s new brand platform is summed up by “Your Science Matters.” This statement positions Merck as 
partner-centric, in sharp contrast to many of its peers. This brand story is one where Merck and partners 
share the hope and inspiration of what science can do for patients.

8-page Brochure
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“YOUR SCIENCE MATTERS”,  MERCK RESEARCH LABS
Merck’s new brand platform is summed up by “Your Science Matters.” This statement positions Merck as 
partner-centric, in sharp contrast to many of its peers. This brand story is one where Merck and partners 
share the hope and inspiration of what science can do for patients.

Accordion-fold brochure

Trade show installation
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“I AM PECO”,  PECO ENERGY COMPANY
To align employees and leaders to important company goals, PECO established an employer-employee 
compact. To stay on track, the company produces quarterly reports to chart progress and holds yearly employee 
meetings to engage employees. In 2016, PECO asked us to help them “step it up a notch”. First, we developed a 
“branded” look and message for the compact. And then supported the employee meeting with branded displays 
and materials including an interactive one that allowed each employee to “sign” the compact electronically. The 
meetings were energizing and awareness of the initiative remain high.

20-page Brochure

The events included promotional give-aways, video displays, slideshows, and an electronic signing screen.
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“BECAUSE YOUR LIFE IS BUSY”,  PECO ENERGY COMPANY
PECO’s marketing team asked us to develop a digital campaign to promote the app and motivate their 
customers to download it. The creative focused on promoting the benefits of saving time and on-the-go 
access. Things that are valued by busy people. The campaign theme became “Because your life is busy,” 
paired with images of calm, confident customers taking a moment out of their day to pay their bills, check 
their outage status and more.

PECO Home Page Web Banner

Social Media Ads

Web Banner Ads

Email Ads
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“ENERGYSENSE”,  PHILADELPHIA GAS WORKS
PGW asked us to create a name and identity for a new initiative that was designed to motivate customers to 
reduce waste and improve the efficiency of their businesses, schools and homes. In the industry, they call this 
type of initiative “demand-side management.”

This initiative consists of six rather complex programs that extend different types of rebates or incentives to 
different customers. To build awareness among the public, we knew we would need to unify the programs 
under one strong, overarching framework that would have appeal with all target audiences. With this in 
place, we enhanced the implementation of the program, increased customer participation and improved the 
program’s rate of success. We went on to create consistent messaging for the six distinct programs.
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“OPEN FOR INNOVATION”,  GLAXOSMITHKLINE—THE CEEDD
GSK’s CEEDD was established as part of an initiative to strengthen the R&D pipeline by tapping into external 
talent. The measure of the group’s success would be not just the deals it closed, but a strategic shift to 
embracing external discoveries. GSK asked us to define the brand for this small, bold group of risk takers. 
Working with the full team of 12, we revealed the group’s vision, story and values using proprietary brand 
development tools. And we debated and collaborated until we squeezed out the essence of the organization—
in language and in visuals—and attained full consensus. Five years later, the culture shift was complete—
external alliances were being generated increasingly by scientists outside the CEEDD.


